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     The Mass Media always had a powerful influence on politics. It gives the average people a more or less clear perception of the political world that later becomes the basis for political beliefs and actions. Political leaders try hardest to affect it because the Mass Media has always been important during elections, political changes and in times of war. 

     The earliest type of the Media has known is printing press (from the late 15th century), from about 1950-s the television started to dominate and since 1990-s the era of the Internet media began. Nowadays the Internet includes web sites, podcasts, blogs, and various other technologies built on top of the general distribution network. But it doesn’t matter to what epoch we concern or in which country we are situated - the Mass Media has always been saturated with the politics.

The Russian Media and the Internet

    Russia has a wealth of media outlets and a range of opinions that are expressed in broadcast, print and Internet outlets. The stability of the Russian media, in particular, television, increased steadily as the Russian economy improved under Putin.

     Russia has a mix of ownership across all levels of print and broadcasting. National newspapers are not convenient to subscribe and the satellite television is relatively expensive that many people simply afford it. As a result, the central television stations in Russia retain a particular political influence that they now lack in the United States. The dominant networks are the state-run First Channel and state-owned Russian television and Radio (now Rossiya-1). Employees of all media outlets are well aware of the limits of what can be said on air or in print. 
     The Internet is somehow able to fill this gap. Nowadays, computers, and the Internet itself, are available for the vast majority. It also has a great advantage over the other types of media in political freedom. These reasons attract the Russian audience in particularly well-educated and attuned to political messages via the news.

     Reuters Institute project
 showed that 75 percent of Russian language blogs are on five platforms, with Live Journal as the most popular blogging and social networking site.

The Russian Internet is a ‘powerful disseminator’ of information; the Reuters Institute did not find evidence that this information mobilized the masses by any stretch of the imagination. Rather, this information mobilizes mainly closed clusters of like-minded users who only on rare occasions are able and willing to cooperate with other groups. Thus, it makes a compelling insight into the nature of Internet, governance and power by pointing out that the Russian Internet is developing as another platform that the state uses increasingly successfully to consolidate its power, manipulate and spread messages of stability and unity among the growing number of Russians regularly accessing websites and blogs. In other words, while the state is using the online world to further its non-democratic agenda of citizen compliance and control, the Russians masses seem to have little benefit from the possibly democratizing potential of the Internet.

Russian Blogs and Elections
     The Reuters Institute project focused on three Russian blogs, seeking to study those that might be active in the pre-electoral period in late 2007(Russian Duma elections were held on 2 December 2007, with the presidential contest following in March 2008).
 In particular, the researchers were looking for evidence that these blogs in some way were able to cultivate political conversations; support the establishment of alliances; support mobilization; and/or stimulate cross-cultural, political and social dialogue. The blogs that were studied were Velikaya Rossiya, Svoboda Vybora, Drugaya Rissiya. It was reported that even these prominent blogs held little independent power from the government. For example, although Viacheslav Lysakov (Svoboda Vybora) had been vocal about problems on the Russian roads with accidents caused by speeding bureaucrats in special cars, he was notably less critical after meeting with the government about this issue. Nor did any of the blogs played a meaningful role in the parliamentary elections.

     This shows how the role of the Internet in national politics is constrained by domestic politics.

The Internet in political life of the USA
     As far as the United States is concerned, the prevalence of the Internet is practically the same as in Russia. By 2001, almost two-thirds of US households included a home computer; about 55 per cent had Internet access. Within three decades, possession of a home computer and regular use of the Internet had become a new badge of full citizenship.

     Among other effects, the advent of the Internet has undoubtedly provoked a slide in the consumption of long-established media outlets like newspapers and even television.  

The Internet is living up to its potential as a major source for news about the presidential campaign. Nearly a quarter of Americans (24%) say they regularly learn something about the campaign from the Internet, almost the double the percentage from a comparable point in the 2004 campaign (13%).
 

     Moreover, the Internet has now become a leading source of campaign news for young people and the role of social networking sites such as MySpace and Facebook is a notable part of the story. Fully 42% of those ages 18 to 29 say they regularly learn about the campaign from the Internet, the highest percentage for any news source. In January 2004, just 20% of young people said they routinely got campaign news from the Internet. 
     "Virtual communities" of men and women of similar interests, who may live thousands of miles apart and might never have known about each other any other way, are now coming together on the Internet. Quite often, these people never do meet in person, but they get to know each other well, through sustained, intelligent conversations over time about the issues that they care the most about.

The Internet and elections in the USA

     The 2008 U.S. presidential campaign showed a fundamental shift in the use of the Internet. It happened during the passionate fight between Obama and Hilary Clinton for the Democratic nomination. In comparing the Internet strategies of both the Clinton and Obama campaigns, it was found that Clinton used the Internet in the more traditional way to gather, inform, and organize supporters. In contrast, Obama’s campaign relied more on semi-independent and independent networks of online supporters. That networks, such as those promoted by the Obama campaign, are more powerful than Email lists as compiled by the Clinton campaign. Although a campaign may lose some control of the message via networking, those who are involved in networking would likely be both more committed and more empowered. This could make online participation qualitatively different in the two campaigns (although undoubtedly Obama had some rather passive supporters and Clinton had some relatively active ones). Obama campaign was not online politics as usual; rather, Obama has created a political movement rather than activated a group of political supporters.
The influence of blogs on politics
     Another wide popular way of getting the information is the blogosphere. Perhaps the most important difference between blogs and more traditional media is that blogs are networked phenomena that rely on hyperlinks. Some blogs consist of little more than lists of hyperlinks; others include lengthy commentaries. All blogs by definition link to other sources of information, including, most pertinently, other blogs. The universe of blogs is conventionally referred to as the “blogosphere.”

     Although the blogosphere possesses the twin comparative advantages of speed and expertise, it lacks many other assets useful in politics.  There are two important constraints on the blogosphere’s influence.  The first is the fact that all bloggers – even those at the top of the hierarchy – have limited resources and time at their disposal.  Indeed, some bloggers complain of “burnout” and have given up blogging altogether. For the moment, blogging remains a largely voluntary activity.

     The second constraint is that powerful actors in politics and political communications have already moved down the learning curve in response to weblogs.  Astute political actors can read blogs as easily as media professionals, and use that information to predict the direction of future news cycles.  This also gives them the ability to develop strategies to counter or blunt the influence of blogs before media groundswells develop.  

     It is also important to mention that it has become very popular among the high-ranking officials (Barack Obama, V.V.Putin, D.A. Medvedev etc.) to have their own web pages and profiles in the social networking services (ex. Facebook, Twitter etc.). It makes possible for people to connect with them, share their points of view. All this produces the impression that these officials are being close to the common people what is proved to be a good trick to get their support. 

Conclusion
     Comparing the connection between the Mass Media and the political life of America and Russia, we can see that the Internet has a great impact on it. It is becoming an integral part of the politics and the powerful weapon in the world of information warfare.

     The Internet can be "a powerful instrument for collective action, if we choose to use it as such," says political activist Ed Schwartz in his book NetActivism: How Citizens Use the Internet. "It has the potential to become the most powerful tool for political organizing developed in the past 50 years, and one that any citizen can use....
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